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SUMMARY

Azizi Developments marketing and communications team wants to help you maximise your opportunities 
to sell properties from Azizi. 

For this reason we have created a set of guidelines to ensure that you are showcasing our properties in 
the best possible light across various digital channels.

These guidelines will make your creatives on brand and consistent as well as making clear to your site 
visitors or social media fans/followers what your relationship is with Azizi properties.

It is essential that these guidelines are read and understood, any creatives that do not follow these 
guidelines will be removed.
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WEBSITE + DOMAIN CREATION

Websites are generally the first impression most people will ever have about an organization, and to 
ensure the Azizi brand is protected and messaging consistent please follow the below guidelines:

DOs

• Your agency name should appear first within domain structure
• Azizi brand and project names can be included within the URL structure after the domain name 
• Ensure that all offers and listings are up-to-date and remove old listings
• Azizi project logos can be placed beside the property description if it’s a property listings page 
• Always comply with unit prices updated by Azizi Developments agency relation team

DON’Ts

• Do not replicate our site and pass it off as your own
• Do not create any domain names that include Azizi Developments
• Do not create any domain names that include Azizi Developments project names
• Do not use any Azizi logos above the fold of your website 
• Avoid using website themes and branding that conflicts with Azizi Developments websites, landing 

pages or projects branding
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Correct usage of URL structure. Azizi Project name after domain name

DOMAIN NAME EXAMPLES

Incorrect usage of URL structure. Azizi name included within domain name
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LOGO PLACEMENT EXAMPLE

Incorrect usage of Azizi Project Logo. Azizi Project logo visible above the fold*

*Above the fold, is the portion of a Web page that is visible in a browser window when the page first loads
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GOOGLE ADS

Google paid search ads are a good channel to receive leads to your website and Azizi welcomes you to 
use our branding to drive traffic to your site and maximise your opportunities to sell Azizi inventory. There 
are however guidelines that must be followed to maintain consistency and to protect the Azizi brand:

• It must be clear that ads originate from your agency and are not from Azizi Developments
• Azizi project names can be included within the Headline copy, however your agency name must also 

be included
• The Azizi brand name can be included within the description body
• The Azizi brand name or project names can both appear within the description body
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GOOGLE PPC ADS EXAMPLES

Promoting Azizi property whilst clearly displaying agency information

Ensure correct content within ad – below ad displays property types not sold by Azizi

Correct placement 
of agency name
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PROPERTY PORTAL LISTINGS

Property portals are an important medium that links property purchasers and sellers with each other.  It 
is vital that the information provided within these portals is up-to-date, correct in terms of messaging and 
visuals, which will ensure consistency and maximise your sales potential.  Please follow the below 
guidelines:

• Pricing: Agency listings for direct from Azizi units must not be priced lower than the unit prices 
supplied by Azizi Developments 

• Secondary Sale listings: The copy should be extremely clear that this is a secondary market listing 
and not direct from Azizi Developments
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PROPERTY LISTINGS AD EXAMPLES

Ensure accurate pricing information

Prices displayed should not be lower than prices supplied by Azizi
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SOCIAL MEDIA, DIRECT MAILERS,
DISPLAY BANNERS

Social Media, Direct Mailers and Display banners are extremely effective mediums to advertise and 
promote properties. However, guidelines have to be followed to ensure that listings are clear, accurate 
and non deceptive and that the Azizi brand is consistently presented as per our guidelines. Guidelines 
include: 

• Agencies or agency employees are not permitted to create Facebook pages using Azizi brand 
names or project names

• Facebook display pictures should only include your agency branding or logo Under no 
circumstances should any Azizi assets be included within this area

• Your agency logo should be the primary logo visible within any Direct emailers. These mailers should 
be readily recognizable as communications from your agency with Azizi content forming the body of 
the creatives

• Display banners should follow your agencies brand guidelines with Azizi content forming the body of 
the creatives

• Agencies or Agency employees are not permitted to create or claim Google Maps listings of Azizi 
development projects or buildings
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Facebook display pictures should
only include your agency
branding / logo.

SOCIAL MEDIA EXAMPLES

Incorrect placement of Azizi logo.
Under no circumstances should
the Azizi logo be placed in the
Facebook display picture area.
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Thank You


